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30
million
internet users
in South Africa

+ 38
million
mobile users
in South Africa

16.1%
email penetration
in South Africa
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the51%
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75% 86% of local consumers 
prefer to receive 
promotions via 
email. 45% of South Africans prefer to 

receive promotions via SMS.

R40 average global return on everyR1spent

Email & SMS Integration Ideas
Using SMS with email in your marketing campaigns will:

1 improve customer
engagement 2 boost

retention 3 increase touchpoints 
for data collection

Newsletters

for mobile only subscribers

Link to online
version of email

Send monthly
newsletters

Follow-up SMS to email subscribers 
boosts email open rates by up to 30%

Booking
confirmation

Event Booking

Reminder SMS
day before event

Promotions

Last minute
discount coupon

Sale
Announcement
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94%
of local 
online users 
check 
personal 
emails 
multiple 
times a day.
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The average click 
rate on local 
SMSes

2.57%
9

24.65%
average 

open rate
The average local 
click-through rate 

2.98%

Percentage of local mobile users that 
check SMS popups:

85%
within 5 minutes immediately

55%
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