
In communication automation, a workflow is the term used for a communication journey. It’s an advanced version of a drip campaign (which 
sends messages with time delays), only it also includes intelligent functionality like conditions, data filters, and a range of actions for truly 

exceptional automation. Here’s an infographic to show you the basics:

How Automation Workflows Work

Segments your list, or 
specifies who to add 
to a workflow, so you 

can target specific 
audiences.

(e.g.: Send only to 
people who live in 

Johannesburg and are 
aged between

18 and 34)

Filters

What action you’d like 
performed when a contact 

arrives at this node
(e.g.: send an email, SMS, 

go to another node, or even 
send a webhook to trigger an 
automation in another app.)

Criteria that splits 
the journey, so you 
can target certain 

audiences with custom 
content.

(e.g.: Gender, marital 
status, location, 

interests)

An event that starts 
a workflow. Add 

multiple triggers so the 
automation starts in 

multiple ways.
(e.g.: subscribes to a 

list, clicked on a link in 
an email)
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